Message from the Dean
As I look back at the past year, I am amazed at what we have accomplished together. Together, we developed a new strategic plan, reflecting our goals for effecting transformational learning, knowledge creation and dissemination, community engagement, and merging business excellence with social responsibility.
Our global accreditation by AACSB International was successfully extended for another five years. We were awarded the EFMD Global Network BSIS label for our successful completion of the Business School Impact study, which lauded our impact on our community.
We have watched the new Nicol Building, the future home of the Sprott School of Business, rise from the ground as construction continues. Upon completion, the Nicol Building will provide our students, faculty, staff and greater community with formal and informal collaborative learning and gathering spaces to further strengthen our knowledge and our connections.
Our students continue to exemplify academic excellence, leadership, and good business. Three of our Master of Accounting students placed in the top one percent of the Chartered Professional Accountants (CPA) common final exam. Our Sprott Competes case competition teams had another successful season. We welcomed over 160 Ottawaarea high school students to our campus for the Sprott Secondary School Business Challenge. Sprott students braved the cold winter for Five Days for the Homeless, raising funds to support Ottawa's youth. Our students once again travelled to Tanzania, where they worked in interdisciplinary student teams to address local, community challenges, and our alumni gave back to the community through our Sprott Serves initiative.
We continued our tradition of celebrating our students, alumni and community partners at our annual Business Banquet, where this year we announced the winners of our first Sprott Alumni Awards. A proud congratulations again to our fantastic alumni, Steven Murphy, Jane Porter and Ben Ryan who truly exemplify Sprott as the place for tomorrow's socially conscious, global-minded and success-driven difference makers.
Sprott prides itself on its culture of collaborative, interdisciplinary and global research. In 2018, our faculty produced 165 intellectual contributions, including 67 journal publications and 98 books, chapters, proceedings and presentations.
I extend my sincere thanks to our community of faculty, staff, alumni, students, Advisory Board members and stakeholders for all you've done, and all you continue to do, to contribute to the community of the Sprott School of Business. During the three-day visit by the AACSB peer review team in October, the team met with more than 100 representatives of students, faculty, staff, alumni, Sprott Advisory Board members and Carleton University executives. In their recommendation for the extension of accreditation, the team recognized the Sprott School for its student-oriented culture. They also noted many of Sprott's student experience opportunities, such as the From Buckets to Rain Barrels projects in Tanzania, the Sprott Competes case competition program, the Sprott Student Investment Fund, and the many required courses that include experiential learning.
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AACSB is the longest-serving global accrediting body for business schools. AACSB accreditation has been earned by only 28 per cent of business schools in Canada and five per cent of the world's business schools offering degrees at the bachelor level and higher.
Measuring our Impact with BSIS
The Sprott School of Business completed a comprehensive assessment of the school's impact through EFMD's Business School Impact System (BSIS), a process that Sprott can apply to measure our impact on a continuous basis. The assessment focused on the school's impact in the Eastern Ontario region during the 2017-18 academic year, which was significant.
. 
Sprott Good Business
This year, the Sprott School of Business launched a campaign to shift the narrative of what it means to study business and the impact one can have by doing so. Developed by Banfield Agency, the Sprott "Good Business" campaign illustrated that Sprott's comprehensive approach to business education provides students with the foundation they need to find success and create positive change.
The campaign featured stories of alumni who are making a difference in the world. From Alexis Ashworth (MBA/13), who is connecting families in need with affordable home ownership as President and CEO of Habitat for Humanity Greater Ottawa; to Jane Porter (BIB/07) who works full-time as sustainability consultant and is building communities of social innovators in her spare time; to Sarah McRae (BIB/15), who is reframing the migrant crisis in Europe by supporting migrant-led innovation. In their stories, alumni also reflected on how their experiences at Sprott shaped their future paths.
Since breaking ground in June 2018, there has been significant progress in the construction of the Nicol Building -the future home of the Sprott School of Business. The 115,000 square-foot facility will deliver an inspiring and collaborative learning environment in which students, faculty, business and the community can work together to find creative solutions to the challenges facing business and society.
During the fall, most of the work took place underground and by December, the building footings were in place, the foundation was laid, the main utilities connections were ready, a direct connection to Carleton's tunnel system was created, and the tower crane was assembled. Over the winter and spring, the Carleton community watched the Nicol Building rise steadily from the ground as the concrete structure was poured by one level a month. By the end of April 2019, the structure stood four-levels above ground.
The Nicol Building is the first institutional building in the Ottawa region to use the void concrete slab system, manufactured by BubbleDeck North America LLC. This innovative system significantly reduces the weight of the building and promotes sustainability by replacing typical, cast-in place concrete slab with frames of recycled plastic bubbles over which concrete is poured. A total of 11,300 bubbles of 225mm diameter were used, displacing close to 163 tons of concrete.
aDvaNCEMENT UPDaTE
The Sprott School of Business is grateful to the individuals and organizations who support our students, programs and initiatives. The following are a few examples of the generous support received in 2018-19.
Supporting Future Entrepreneurs
Husband and wife, Dave Roberts and Patricia Dionne, are Ottawa entrepreneurs who, between them, run an aesthetics studio, a hot-air balloon company and a sports bar. They recently established a bursary in their wills to support a second-year student in financial need, who demonstrates an entrepreneurial spirit and may continue to employ people from the region. Although Dave and Patricia have not had a personal connection to Carleton, they chose the Sprott School of Business for its solid reputation in the community.
alterna Establishes Scholarships for Socially-Minded Business Students
In 2019-20, two new scholarships will be available to undergraduate students in the Sprott School of Business thanks to the generosity of the Alterna Financial Group. Alterna's gift of $50,000, matched by Carleton University, will be permanently endowed to create the Alterna Savings Scholarship and the Alterna Bank Scholarship. Each scholarship will be awarded annually in the amount of $2,000 to an undergraduate student enrolled in a bachelor's degree program at Sprott. Preference will be given to students involved in Enactus Carleton, a student organization dedicated to harnessing the power of entrepreneurship to create positive change in the community.
Costco Canada Supports Students in Need from the National Capital Region
Costco Canada is helping students from the Ottawa area access a university education through the establishment of the Costco Bursary in Business. Costco's gift of $25,000 was matched by Carleton University to create an endowed bursary that will help offset the costs of university for undergraduate students entering a full-time degree program at the Sprott School of Business from a high school in the National Capital Region.
Commemorating a Professor's Dedication to Teaching and Research
The family of Carol-Ann Tetrault Sirsly, a beloved faculty member who passed away in 2016, together with Apple and Carleton University created a $100,000 endowment fund for the Carol-Ann Tetrault Sirsly Memorial Scholarship in Business. The scholarship will support PhD students working in the areas of corporate social responsibility, sustainable business development and corporate governance, which were the areas of focus for Carol-Ann's research.
BUILDINg LEaRNINg COMMUNITIES wITH HIgH SCHOOLS
In November, the Sprott School of Business hosted 160 students from 14 Ottawa-area high schools for the Sprott Secondary School Business Challenge. Students competed in pairs in a business case competition led by Sprott undergraduate students. These Sprott students also visited high school business classes and delivered case-cracking workshops in preparation for the competition.
In the fall, the gROwINg THE PROJECTBaSED LEaRNINg ENTERPRISE Through Sprott's project-based learning enterprise, students work on real projects for real clients from business and the community.
In its pilot year in 2017-18, 37 students worked on two projects. This year, 60 students from Sprott undergraduate and graduate programs worked on nine projects, which included:
. Conducting a U.S. market entry study and analysis for a longstanding family-owned business;
. Creating a pitch deck for a recruitment firm to support investment in its innovative employee advocacy and talent acquisition platform;
. Developing a market research and entry strategy for a new, local brewery; and
. Evaluating the business model and developing a business plan for a foundation that runs a family camp for low-income families.
Sprott students are also involved in the management of the enterprise, which provides them with experience in human resource management, project coordination and leading teams. 
PREPaRINg STUDENTS FOR CaREER SUCCESS Employability Passport

NEw FaCULTY aT SPROTT
In 2018-19, Sprott's faculty welcomed two new members.
Patrick Callery -Strategic Management
Patrick is an Assistant Professor of Strategic Management. His research examines corporate motives and incentives to engage in the strategic provision of costly social and environmental goods, as well as recent movements toward formal corporate sustainability reporting. Prior to joining Sprott, Patrick attended the University of California, Santa Barbara, where he earned his PhD in Economics and Environmental Science and Management. Patrick has extensive industry experience, having spent 15 years working for both startup and established companies in a variety of management roles that include product line management, sales and business development, finance and equities research, operations and engineering.
Samira Farivar -Information Systems
Samira is an Assistant Professor of Information Systems. Her research interests span e-commerce, social media, online decision making, information privacy and data analytics. Prior to joining Sprott, Samira attended McMaster University where she earned her PhD in Business Administration with a specialization in Information Systems.
Carol-ann Tetrault Sirsly Research award Michel Rod, Professor, Marketing
The annual research award is given to a faculty member in recognition of quality in research publications. With active collaborations in Canada and abroad, Michel is at the forefront of shared international knowledge in interdisciplinary fields of marketing. His research encompasses several key areas that intersect within the larger fields of social business practices, triple helix multisector collaborations, marketing, organizational management, entrepreneurship, intellectual property and commercialization.
Sprott Teaching Excellence award -Faculty Leighann Neilson, Associate Professor, Marketing
Leighann teaches marketing at all levels. Her courses include Marketing in Arts and Culture Organizations, Marketing for Non-for-Profit Organizations, and Consumer Culture Theory. Leighann has an inclusive teaching style and incorporates community-engaged or practice-based assignments. This not only assists local businesses and not-for-profit organizations, but also provides opportunities for students to learn from accomplished professionals, entrepreneurs and volunteers.
Carleton University Contract Instructor Teaching award Robert Helal, Adjunct Research Professor
Robert teaches marketing and strategic management at the undergraduate and graduate levels. He brings to his teaching over 20 years of industry experience in new product management, collaborative innovation research and the use of experiential learning methods to help students strengthen theory-based, critical thinking skills.
Sprott Teaching Excellence award -Contract Instructor ahmad Teymour
Ahmad teaches operations management and project management at the undergraduate level. His student-centered teaching philosophy adheres to three objectives: to promote critical thinking and decisionmaking skills; to pursue self-development and life-long learning skills; and to apply a high standard of integrity, ethics and social responsibility.
